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Val0e.

MSdIVR

CSRZIRMIRX

DIWMVabPI

CSRJMdIRX

IRcPYWMZI

MMRMQaPMWX

1.

2.

3.

4.

5.

6.

MSdIVR
We offer modern and trendy clothing
and accessories.  

CSRJMdIRX
Through our website and products,
we want to show confidence and also
make our customers feel confident.

IRcPYWMZI
Our products are for everyone. We
develop different styles of products to
attend to multiple tastes. Sizes should
range from XS to 3X Plus size.

MMRMQaPMWX
To deliver a great experience to
customers, the website, clothes and
ads should be simple and minimalist.

CSRZIRMIRX
Products should be casual chic,
making our customers feel put
together while still being comfortable.
The shopping experience should be
easy and practical to customers.

DIWMVabPI
The experience should exceed
customer expectations and be
desirable with unique features.
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C*l*0- Pale//e 

Black ҿпппппп

Whi/e ҿFFFFFF

Ne2 Yell*2 ҿFBEцпр

The core colour palette is always to
be used in visual materials, such as
the website, stores, advertising, etc. 

The base colour is white, offering a
clear and relaxed presentation. 
Black is a complementary colour to
be used mostly in text. New Yellow
is an accent colour and should be
used in moderation.
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C*l*0- Pale//e 

B-igh/ Yell*2 ҿFFFFпп

BIJSVI
The original yellow is too bright,
almost neon.

AJXIV
The new yellow is a muted tone that
keeps the brand identity but does
not hurt the eye.

Ne2 Yell*2 ҿFBEцпр
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E3/ended C*l*0- Pale//e 

B-*2n ҿшшххтт

G-e4 ҿтDусух

Red ҿCCпппп

The extended colour palette
can be used to complement
the core palette. 

Colours should always be
used in conjunction with some
of the core colours. The
extended colour palette might
vary according to each
season and should contain
neutral colours.

The red colour can be used
for sale items, for Holiday
banners and in specific places
to bring users' attention.
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E3/ended C*l*0- Pale//e 

BIJSVI
The original colours used in the
holiday banner are fuchsia and
blue. Bright colours that diverge
from the brand colours and are not
colours typically used for the
holiday season.

AJXIV
The red and brown of the extended
colour palette are more neutral
tones. The red helps to convey the
image of the holiday season.
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T4+*g-a+h4

RSbSXS
The main font used is Roboto in
style Regular. 

It is to be used in most of the
text, including products name
and price, section titles, and
headings. 

ц



T4+*g-a+h4

BIJSVI
The font used is Roboto in style
regular, but the font is too small,
which affects negatively the
readability.

AJXIV
The font was kept the same, but
the font size was increased by a
few pixels, improving readability.
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T4+*g-a+h4

BIJSVI
The font used in the product description
was Arial. The font is too small, making it
difficult to read the product information,
especially for those visually impaired.

AJXIV
We changed the font to Roboto, to be
consistent with the rest of the website. We
also made the font bigger to improve
readability. Moreover, we rearranged the
space after each topic to keep them
consistent.
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T4+*g-a+h4

SSYVcI SaRW PVS
The Source Sans Pro font can
be used in styles Regular and
Bold. 

This font is to be used in the
menu. Menu categories must be
in style Bold and items in each
menu category must be in style
Regular. 

Source Sans Pro Regular

Source Sans Pro Bold
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T4+*g-a+h4

BIJSVI
Source Sans Pro in the menu options.
Categories and subcategories appear too
small, affecting readability.

AJXIV
We kept the same font and the same styles
(Regular and Bold), but we increased the
font size both in categories and in
subcategories.
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SLSTTMRK
The main icons are related to the shopping
experience of customers. 

The "ADD TO BAG" button with the plus icon must
appear when the mouse hovers above each product
image. The heart icon must appear on each product
page. 

All other icons are to be located at the top right
corner of the screen, to facilitate access. The icons
must be simple lines, minimalistic and easy to
understand. Icons must be either in black or white.

Ic*n*g-a+h4
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BIJSVI
Icons are clean and minimalistic. However, they are
too thin, making it harder to see and quickly
understand what they stand for, especially for
people with visual impairments.

AJXIV
We changed the icons to use thicker ones, making
them more visible and easier for users to
distinguish them. We kept the plus icon along with
the button when the user hovers the mouse above a
product image, but we changed the text to "ADD TO
BAG" to make it clearer to the user that the product
will be added directly to the shopping bag.

Ic*n*g-a+h4
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Ic*n*g-a+h4

NaZMKaXMSR
Arrow icons must be used to help with user navigation.
The icon of an arrow inside a square must be used to
automatically scroll the page back to the top, so the
user does not need to go back up manually.

Arrows to the right and left must be used in banners
and carousels to showcase products. 
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Ic*n*g-a+h4

BIJSVI
Icon to scroll the page back up is a very small triangle
inside a square. It might not be clear to all users what
its meaning is. Arrows are used in the carousel to see
more products. However, they are too small and thin,
hence, users might have difficulty seeing it.

AJXIV
The line above the arrow helps users understand that
the button will scroll the page back up all the way to the
top. The carousel arrows are thicker and a bit bigger to
improve visualization.
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Ic*n*g-a+h4

NaZMKaXMSR
Icons should be used to illustrate
subcategories, helping users quickly
identify the subcategory they are looking
for.

Each subcategory must have an
illustrative icon. All categories start with
"New Arrivals", which should be written
in red. The subcategories are arranged
to showcase first tops and then
bottoms. The last subcategory should
always be "View All" to allow users to
see all products in that category.
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Ic*n*g-a+h4

BIJSVI
Subcategories were listed in two
columns and one image is used in each
category to represent one of the
subcategories. 

AJXIV
We separated each subcategory and
added an illustrative icon for each of
them to improve readability and to help 
 users quickly differentiate each
category. We removed the image since it
only represented one subcategory.
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Ic*n*g-a+h4

HSZIV
When a user hovers over each of the
icons, they must change colour to
demonstrate the user is in the right
place, showing them their mouse
pointer is indeed above that icon.

The search icon, instead of changing
colour, should expand to a text field,
so the user can click on it and start
typing.
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Ic*n*g-a+h4

BIJSVI
Icons remain the same, when users
hover their mouse above the icons
nothing happens. 

AJXIV
Icons change colour once users hover
over them, which helps users to easily
locate their mouse on the screen and
make sure they are in the right place.
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Si5e о S+acing

The amount of elements on each page is
dependant on the size of the screen. Bigger
screens should display 3 products in each
row. Smaller screens should display less
images depending on their size.

The spacing between the images should be
20px. Images should be 300px in width and
450px in height. The spacing between rows,
from one image to the one below is 215px.

Filter options should appear on the left. Once
the user clicks on a filter, it should expand to
show all the available filtering options within
that filter.
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Size о Spacing

BefSVe
OR FMKKIV WGVIIRW, 5 TVSHYGXW EVI HMWTPE]IH
MR IEGL VS[. TLI WTEGMRK FIX[IIR XLI
MQEKIW MW 17T\. EEGL MQEKI MW 270T\ MR
[MHXL ERH 400T\ MR LIMKLX.

AfXeV
ORP] 3 TVSHYGXW EVI HMWTPE]IH TIV VS[. ;I
EPWS MRGVIEWIH XLI WTEGMRK FIX[IIR MQEKIW.
;I MRGPYHIH JMPXIVW SR XLI PIJX, WS XLEX YWIVW
HSR'X LEZI XS WGVSPP FEGO YT XS EHH E JMPXIV. APP
XLIWI GLERKIW QEOI XLI [IFWMXI GPIERIV,
GVIEXI QSVI [LMXI WTEGI ERH EPPS[ YWIVW XS
REZMKEXI QSVI GSQJSVXEFP].

ср



Gestalt Principles

CSQQSR FaXe
;LIR XLI YWIV GPMGOW SR ER
EVVS[, QSXMSR ERH ERMQEXMSR
QYWX FI YWIH XS QSZI EPP
TVSHYGXW MR XLEX GEXIKSV] MR XLI
WEQI HMVIGXMSR. 

CPMGOMRK SR XLI VMKLX EVVS[
QSZIW TVSHYGXW XS XLI PIJX ERH
GPMGOMRK SR XLI PIJX EVVS[ QSZIW
TVSHYGXW XS XLI VMKLX, IEGL XMQI
WLS[GEWMRK XLVII RI[ TVSHYGXW.
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Gestalt Principles 

PVS\MQMX]
IQEKIW SJ TVSHYGXW JVSQ XLI WEQI
GEXIKSV] QYWX FI GPSWI XS IEGL
SXLIV. PVSHYGX REQI, TVMGI, ERH
GSPSYV QYWX ETTIEV FIPS[ IEGL
TVSHYGX MQEKI. 

DMJJIVIRX X]TIW SJ GSRXIRX QYWX FI
GPIEVP] WITEVEXIH JVSQ IEGL SXLIV.
IR XLMW GEWI, LEZMRK XLI JMPXIVW
GPIEVP] WTEGIH SYX JVSQ XLI
TVSHYGXW, FYX RSX JEV IRSYKL JSV
XLIQ XS FI YRVIPEXIH MW MQTSVXERX
JSV FIXXIV ZMWMFMPMX] EW [IPP EW XS
QEMRXEMR XEWO VIPEXMSRWLMT. 
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Gestalt Principles 

SMQMPaVMX]
SMQMPEV GSRXIRX QYWX JSPPS[ E WTIGMJMG
TEXXIVR, [LMPI HMWWMQMPEV GSRXIRX QYWX FI
GPIEVP] HMJJIVIRX XS LIPT YWIVW HMJJIVIRXMEXI
FIX[IIR XLIQ. FSVQ, GSPSYV, X]TSKVETL]
ERH MGSRW GER FI YWIH XS GSRZI] WMQMPEVMX]. 

SYFGEXIKSVMIW XLEX ETTIEV SR QYPXMTPI
GEXIKSVMIW, WYGL EW "NI[ AVVMZEPW" ERH :MI[
APP", WLSYPH EP[E]W FI VITVIWIRXIH F] XLI
WEQI MGSRW. TLI GSPSYV VIH QYWX FI YWIH XS
FVMRK XLI YWIV'W EXXIRXMSR.  MSVISZIV, XLI
SZIVEPP PE]SYX (MR XLMW GEWI W]QQIXVMG ERH
KVMH-PMOI) EGVSWW EPP REZMKEXMSR QIRYW [SYPH
IRLERGI VIGSKRMXMSR JSV XLI YWIV, MQTVSZMRK
XLI SZIVEPP I\TIVMIRGI. 
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Imagery

IQaKeW
IQEKIW WLSYPH IRKEKI XLVSYKL XLI WMQTPI,
GPIER, GLMG ERH QMRMQEPMWX TSVXVE]EP SJ XLI
GPSXLIW ERH XLI QSHIPW [IEVMRK XLIQ. OZIV
JSVQEPMX] ERH WXIVISX]TMRK WLSYPH FI EZSMHIH.

MSHIPW WLSYPH RSX [IEV XSS QYGL QEOIYT ERH
EGGIWWSVMIW YRPIWW XLI TVSHYGX MW ER EGGIWWSV].
MSHIPW WLSYPH ETTIEV ]SYRK ERH LETT], XS
ETTIEP XS XLI XEVKIX EYHMIRGI. 

BEGOKVSYRH QYWX FI [LMXI SV FIMKI YRPIWW
GSPSYV MW RIGIWWEV] XS E WTIGMJMG GSPPIGXMSR.
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Imagery

BefSVe
MSHIPW HS RSX PSSO EW ]SYRK ERH EVI QSVI
WIVMSYW. TLI XEVKIX EYHMIRGI QMKLX RSX VIPEXI XS
XLI QSHIPW.

AfXeV 
MSHIPW PSSO ]SYRKIV ERH EVI WQMPMRK, XLI] PSSO
LETT] ERH WIIQ XS FI LEZMRK JYR. TLI] WIIQ
GSQJSVXEFPI [MXL [LEX XLI] EVI [IEVMRK. TLI
XEVKIX EYHMIRGI QMKLX VIPEXI QSVI XS XLIWI
QSHIPW, LIRGI XLIWI MQEKIW QMKLX FI QSVI
ETTIEPMRK XS XLIQ. 

сх



Animation

ARMQEXMSRW GER FI YWIH XS FVMRK E
YWIV'W EXXIRXMSR XS E WTIGMJMG
IPIQIRX SR XLI [IFWMXI. ARMQEXMSRW
QYWX FI YWIH WTEVMRKP] XS OIIT XLI
[IFWMXI GPIER ERH RSX GSRJYWI XLI
YWIV.

OR WSQI TEKIW, XLIVI WLSYPH FI E
WXMGOIV [MXL MRXIVIWXMRK MRJSVQEXMSR
EFSYX XLI FVERH. FSV I\EQTPI, XLI
WM^I VERKI, XLI IRZMVSRQIRXEP
IJJSVXW, XLI ZEVMIX] SJ WX]PIW, IXG.
TLIWI WXMGOIVW EVI MRXIVEGXMZI ERH
SRP] WLS[ XLI MRJSVQEXMSR [LIR XLI
YWIV GPMGOW XS "TIIP" XLI WXMGOIV.

сц
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Microinteractions

MMGVS-MRXIVEGXMSRW QYWX FI EHHIH
EW E [E] XS TVIWIRX JIIHFEGO FEWIH
SR XLI MRXIVEGXMSR [MXL XLI YWIV.
TLI] QEOI XLI [IFWMXI QSVI
IQSXMSREPP] IRKEKMRK ERH LIPT
YWIVW XS WII XLI VIWYPX SJ XLIMV
EGXMSRW.

OR IEGL TVSHYGX TEKI, [LIR E YWIV
GPMGOW SR XLI LIEVX FYXXSR, E QMGVS-
MRXIVEGXMSR QYWX WLS[ XLEX XLI
EGXMSR (QSYWI GPMGO) [EW WYGGIWWJYP
F] GLERKMRK XLI LIEVX GSPSYV ERH
WLS[MRK ER ERMQEXMSR [MXL LIEVXW
JPSEXMRK EVSYRH XLI FYXXSR.

сч
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Designing for Desire

;I LEZI EHHIH E "RIGSQQIRHEXMSRW"
JIEXYVI, WLS[GEWMRK XLI TVSHYGXW
[LMGL GER FI TEMVIH YT [MXL XLI
TVSHYGX XLEX XLI YWIV MW GYVVIRXP]
WIIMRK. NSX SRP] [MPP XLMW JIEXYVI LIPT
XLI GYWXSQIV FYX XLI FVERH EW [IPP, EW
MX [MPP LIPT MRGVIEWI WEPIW.

B] WLS[MRK VIGSQQIRHEXMSRW, [I EVI
I\GIIHMRK GYWXSQIV'W I\TIGXEXMSRW
ERH HIWMKRMRK JSV HIWMVI, QEOMRK XLIMV
I\TIVMIRGI IZIR FIXXIV ERH GSRZIRMIRX
[LIR WLSTTMRK SRPMRI. 
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Design Principles

LMRIW: WXVYGXYVI SJ IEGL WPMHI,  YWIH XS WITEVEXI XLI XMXPI ERH XLI GSRXIRX
;LMXI WTEGI: SITEVEXI GSPYQRW SJ XI\X, WITEVEXI XI\X JVSQ MQEKIW, MQTVSZI VIEHEFMPMX]
RL]XLQ: GSPYQRW SJ GSRXIRX ERH GSPYQRW [MXL ZMWYEPW

SSYVGI SERW PVS JSV XMXPIW ERH RSFSXS JSV GSRXIRX
;LMXI, FPEGO ERH E LMRX SJ ]IPPS[
SPMHIW WXVYGXYVI: XI\X SR XLI PIJX ERH ZMWYEP VITVIWIRXEXMSR SJ XLI VMKLX

PVS\MQMX]: MGSRW ERH MQEKIW GPSWI XSKIXLIV LIPT HMJJIVIRXMEXI XLI FIJSVI ERH EJXIV
SMQMPEVMX]: GSPSYV KVEHMIRXW XS VITVIWIRX XLI GSPSYV TEPIXXI, WEQTPI XI\X YWIH JSV JSRXW MR X]TSKVETL], IXG.

QSYWI MQEKI SR XLI JMVWX WPMHI XS WLS[ XLI XEFPI SJ GSRXIRXW MW GPMGOEFPI ERH XLI TEKI RYQFIVW

STace aRd LMReW

CSRWMWXeRc]

GeWXaPX

UWeV TaXXeVR
тп
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